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Share of Group sales 2012 Share of sales in the region 2012 Electrolux market shares in Southeast Asia

With a growing range of innovative products adapted to the specific needs of households, 
Electrolux sales are continuing to display a strong trend in Southeast Asia and China. Focus is 
directed to appliances and vacuum cleaners in the premium segment under the Electrolux brand. 

Continued major growth potential 
Southeast Asia and China

4%  core appliances
20%  floor care
 

Professional brandConsumer brand

Appliance market size 2012

China is by far the greatest market in the region. 
Electrolux has significantly transformed its busi-
ness in China. The current focus is on the rapidly 
growing middle class in major cities. 

Southeast Asia, 
SEK 45bn

India, SEK 27bn

China, SEK 180bn

Electrolux sales in Southeast Asia and China are 
growing. The Group’s market-leading position in 
front-load washing machines has been leveraged 
to expand the business to kitchen appliances.

Net sales in Southeast Asia and China
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China is the largest market for household 

appliances in the world, measured by volume. 

Demand for appliances and vacuum cleaners 

has been driven by high growth in the country 

combined with fast-paced urbanization, with 

a rapidly emerging middle class demanding 

premium products. Households are often 

small with limited space to accommodate 

appliances. Small living spaces also domi-

nate in Southeast Asia, a region undergoing 

rapid urbanization and population growth. 

Many households are not equipped with a 

cooker, but use other alternatives to cook 

food, such as rice cookers and gas burn-

ers. Similar to other growth markets, con-

sumers prioritize refrigerators, washing 

machines and air-conditioning equipment as 

prosperity rises. In 2012, demand for appli-

ances continued to rise sharply in South-

east Asia, while it declined slightly in China.

Major players in China

Domestic appliance manufacturers Haier 

Group and Midea dominate in China, par-

ticularly in the lower-price segments. For-

eign manufacturers hold only small market 

shares, although they are growing fast in 

the premium segment. There is no clear 

market leader in the Southeast Asian coun-

tries, but similar to China, many consumers 

choose European brands in the upper-price 

segments. The retailer network in China 

has undergone significant consolidation. 

Domestic retail chains Gome and Suning 

account for a substantial portion of sales of 

household appliances. Asian consumers 

often make purchasing decisions in stores. 

Accordingly, it is essential to have an effec-

tive sales and marketing organization that 

ensures that consumers receive correct 

advice and a high level of service in stores. 

  

A priority area for growth

Electrolux is a reputable brand in Southeast 

Asia and commands a strong position in the 

upper-price segments. The Group is a mar-

ket leader in front-load washing machines 

and is rapidly expanding the offering in 

products for the kitchen. In China, Electrolux 

is focusing on the rapidly growing middle 

class in major cities. Products are sold 

through the largest retailers. Sales rose by 

more than 30% in 2012, as a result of such 

factors as successful product launches. A 

strong service network and proprietary 

manufacturing in the region have contrib-

uted to the rapid increase in sales of the 

Group’s professional food-service and 

laundry products in Southeast Asia.  

Growth opportunities

Growing awareness among consumers in 

the region regarding various environmental 

challenges is contributing to higher demand 

for energy and water-efficient products, 

such as compact and resource-efficient 

front-load washing machines. In Southeast 

Asia, the market for small, compact vac-

uum cleaners and small domestic appli-

ances is also growing very quickly. 

Share of major appliance market in  
Southeast Asia

annual report 2012 growth  markets

Refrigeration, 38%

Cooking, 12%

Washing, 20%

Air conditioning, 23%

Other, 7% 

32



Electrolux markets and competitors

New production unit  
in Thailand
Most appliances sold by Electrolux in Asia are produced at the Group’s 
modern and efficient facilities in Rayong, Thailand. A completely new 
plant for refrigerators and freezers in Rayong was completed in 2012 to 
satisfy the growing demand. The new cost-efficient and differentiated 
products manufactured in the facility will help increase market penetra-
tion for refrigerators and freezers in the region.

13 consecutive 
 quarters with 
 double-digit growth
The success of Electrolux in Asia is continuing. Sales have 
during 13 consecutive quarters shown growth of more than 
10%. Underlying this trend is a growing offering of innovative 
products adapted to the specific needs of households. 

Quick facts Southeast Asia and China
Population: 3,733 million
Average number of persons per 
 household: 3.9
Urban population: 42%

Significant market: China
GDP per capita 2011: USD 5,400
Estimated real GDP growth 2012: 7.9%

Sources: World Bank and  
Electrolux  estimates.

Small appliances 
show growth in Asia
Sales of small domestic appliances in Southeast 
Asia and China grew strongly in 2012. Essentially 
all product groups in the segment contributed to 
the growth. Electrolux entered the rice-cooker 
category with six new models, and more will follow 
in 2013. Rice cookers are unchallenged as the 
largest product category in small domestic appli-
ances in Asia, which is also the largest market in 
the world for small domestic appliances. 
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Floor care

Major markets
• China 
• Thailand
• Malaysia

Major competitors
•  Samsung
•  LG Electronics
•  Dyson

Professional products

Major markets
•  China
•  South Korea
•  Thailand
• Malaysia
• Singapore

Major competitors
• Manitowoc
• ITW
•  Sailstar
•  Image

Core appliances

Major markets
•  Thailand
•  Vietnam
• Indonesia
•  China

Major competitors
•  LG Electronics
•  Panasonic
• Haier Group
• Sanyo
•  Midea
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